
Online Resources:
ǅ What server does Perigee recommend?  Media Temple: http://www.mediatemple.net/
ǅ Noteworthy online publications include: Blackbird (www.blackbird.vcu.edu), The Blue Moon Review 
(www.thebluemoon.com), FRiGG (www.friggmagazine.com), Lorraine and James (www.lorraineandjames.com), Narrative 
Magazine (www.narrativemagazine.com), The Pedestal Magazine (thepedestalmagazine.com), Perigee: Publication for the 
Arts (www.perigee-art.com), Tertulia Magazine (www.tertuliamagazine.com), Triplopia (www.triplopia.org).
ǅ Self publishing and On-Demand printing sites include: Gateway Press (www.gatewaypress.com), Fidlar Doubleday 
(www.ý dlar-doubleday.com), Morris Publishing (www.morrispublishing.com).
ǅ Print publications can be found online as follows: Glimmer Trian Press, at www.glimmertrain.com; Rosebud, at www. 
rsbd.net; Tin House, at www.tinhouse.com; Zoetrope: All Story, at www.all-story.com; Zyzzyva, at www.zyzzyva.org.
ǅ International and domestic copyright information can be found at the ofý cial copyright web site: www.copyright.gov.
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ǅ The Basics:
Internet users expect innovative yet intuitive web 

sites constructed in XML, Flash, or HTML, and us-
ing scripting like PHP or CGI. You can teach your-
self all of these, with a little persistence.

Acquire a domain name, register it, and purchase 
server space--or install your own server if youôre 
savvy enough.

Spreading the word through marketing and public 
relations is probably the most important initial step.
ǅ Legal and Policy Considerations:

Original works of authorship--such as literary or 
artistic works--are copyrighted as soon as they are 
ý xed in a tangible form perceptible directly or via 
electronic means. (See www.copyright.gov)

Trademarks, like copyrights, need not be regis-
tered. Enforcing Ê or É claims in court, however, 
normally requires prior registration.

International Standard Serial Numbers allow your 
publication to be easily accessed by libraries and 
catalogued in the US Library of Congress. (Visit 
http://lcweb.loc.gov/issn)

Responsible web sites will always include a pri-
vacy policy--yours should too.

Registering with your local county as a Fictitious 
Business Name (FBN) will allow you to open a 
business account at any major bank. This is the ý rst 
step in establishing a small business or a publica-
tion--even if non-proý t.
ǅ Getting a Fair Shake: Why Online is Better.

The infamous ñSlush Pile:ò Unsolicited manu-
scripts, usually from aspiring writers. The Slush Pile 
can contain thousands of mediocre submissions, 
forcing editors to grudgingly consider them--includ-
ing your own.

The great majority of submissions are typically 

unsolicated, and so all are given more time and at-
tention (no Slush Pile!).

Like small presses, online venues give writers 
more opportunity to retain artistic control.

As with everything involving the Internet, writ-
ers should be on-guard! Watch out for scams; you 
should never have to pay for your work to be read 
(excepting contests).
ǅ Self Publishing Through the Internet.

As printing technology continues to improve and 
become less expensive, more and more writers are 
publishing their own books online and as hard cop-
ies (indistinguishable from traditional books).

Dozens of sites offer printing of books from 
single runs (and even ñon-demandò) to thousands of 
copies. (See resources, below.)

The stigmatization: ñBut she paid to have her 
book published.ò In fact everyone pays to have his 
or her book published.
ǅ The Costs of Traditional Publishing Arenôt 
What They Seem. (Whereôs the Beef!?)

Authors receive less than you might think. They 
essentially ñpayò to have their books published by 
allowing much of the income generated to feed back 
into the publishing mechanism.

All proý ts and no overhead make Jack a happy 
writer: With ñon-demandò publishing, books are 
only printed when theyôre sold.
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